FCACSUPERVISION FRAMEWORK

This Supervision Framework describes the principles and processes applied by the FCAC to supervise
regulated entities and ensure that financial consumers and merchants continue to benefit from the
applicable protections.

GUIDING PRINCIPLES

FCAC's supervisory activities and decisions are driven by its mandate and guided by the following four principles:
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PILLARS OF SUPERVISION

FCAC employs a variety of tools that broadly support three pillars of supervision.
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REGULATED ENTITIES
While supervision fosters compliance, regulated entities remain fully responsible
for fulfilling their market conduct obligations.
Supervision varies in intensity proportionate to an entity’s inherent risks and their ability
to effectively manage those risks.
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